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Us ing I nformation from Sources 

The majority of the words in an essay should be  the writer's own. Sometimes, however, writers want to use ideas that they have read in another work to serve as good supporting details or examples. In particular, using a quotation from a famous person adds credibility to what the writer is trying to say. For example, writers who are writing about an election may want to use a quotation from a politician. In this case, the writer must indicate that the idea or the words came from someone else by giving direct credit to that source. The action of indicating that a writer's words are not original but are from another source is called citing (from the verb to cite). In academic writing, it is necessary to use sources to make the paper stronger, but it is equally important to cite the source of this information correctly. When writers want to include material from another source in a paper, they have two choices: using a direct quotation or paraphrasing. A direct quotation uses the exact words from the original source, and there is no change in the way the idea is expressed. A paraphrase restates the ideas from the original in the writer's own words, which means the same idea from the original is expressed in different words. 
Using a Source I Examples 

D i rect Q u otat i on 

Pa ra p h ra se  

What  i s  i m porta nt  i n  l ea r n i n g  a fore i g n  l a ng uage1 Accord i n g  to  W i l k i n s  ( 1 972 ) ,  

"Wh i le  without g rammar very l ittle can be conveyed, without vocabu la ry 
noth ing can be conveyed" (p 1 1 1  ) .  

Wha t  i s  i m porta nt i n  l ea r n i n g  a fore i g n  l a nguage7  Accord i n g  to  W i l k i n s  ( 1 972 ) ,  

commun ication depends much more on vocabu lary than on grammar (p .  1 1 1  ) .  

If a writer uses a direct quotation from a source, the borrowed words must be placed in quotation marks. In contrast, paraphrasing does not require quotation marks because the writer is not using the exact words from the original source. Whether a writer is using an exact quotation or a paraphrased version, the information is not original and must be cited. 
Methods of Citi ng Sou rces i n  Your Paper 

There are a few different methods for composing citations in your paper. Two of the most common styles are APA (American Psychology Association) and MLA (Modern Language Association). In general, APA is used in the sciences, while MLA is used in the humanities. In this book, we use APA because of the topics in the essays. When you write a research paper for a class, you should confirm with the teacher which method to use for your paper. 
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Examples of APA Style Citations in Context 

A Direct Quotation 

Study this excerpt from the book Vocabulary Myths (Folse, 2004) .  The example contains a direct 
quotation. When you use a direct quotation in APA style, you must state the name of the author, the date of the publication, and the page number of the direct quotation. 

One  of the  f i rst observat ions  that  second  l a ng uage  l ea rners make i n  the i r new 
l a n guage  i s  that they need voca bu l a ry knowledge to fu nct ion we l l  in that l a ng uage .  
How frustrat i ng  i t  i s  when  you  a re u nab l e  to  s ay  someth i n g  because you  don 't know 
the word for a s imp l e  noun  even ! I n  sp ite of the obvious  importance of vocabu l a ry, 
most cou rses a n d  c u rr i cu l a  tend to be based on g ra m m a r  or a comb i n at ion  of 
g ra m m a r  a n d  com m u n i cat ion strateg ies rathe r  t han  voca b u l a ry. As a resu l t ,  even afte r 
ta k i n g  many  cou rses, lea rne rs st i l l  l a ck  suff i c i ent  vocabu l a ry knowledge .  Vocab u l a ry 
knowledge i s  cr i t i ca l to a ny com m u n icat ion . W i l k i n s  ( 1 972 )  s umma r izes the  s i tuat ion 
best  with "Wh i l e  without g ra m m a r  very l i tt l e  ca n be conveyed ,  without voca bu l a ry 
noth i n g  ca n be conveyed " ( p .  1 1 1  ) .  

A longer Quotation 

Notice that the following paragraph from Vocabulary Myths (Folse, 2004) contains a longer 
direct quotation. The longer quotation is indicated in a different way from the rest of the writing. 
While shorter quotations are set off with quotation marks, longer quotations must be indented, without 
quotation marks . Shorter quotations are much more common in papers than longer quotations. In 
general, a paper should not use more than one or two longer quotations, and, except for very rare cases, 
a longer quotation should not exceed ten lines. 

As more and more emp i rica l  resea rch i n  second l anguage study i s  made 
ava i l ab l e  and resu lts provide important i ns ight  i nto our  questions about vocabu l a ry 
l ea rn i ng  and  teach i ng ,  the educat ion pendu l um is swi ng i ng  back toward some more 
" trad it iona l "  methods, i n c l ud i ng  those which re ly on exp l ic i t i n struct ion from the teacher. 
Th i s  i n  tu rn  begs the question of what k inds  of c lassroom activ it ies, especia l ly vocabu l a ry 
activ it ies, a re effect ive for L2 learners . Ca rter and  McCa rthy ( 1 988) conc lude that 

A Paraphrase 

a l t hough  i t  su ffered neg lect fo r a l ong  t ime ,  voca bu l a ry pedagogy has  
benef ited i n  the  l a st f i fteen yea rs or  so from theoret ica l adva n ces i n  the 
l i n g u ist ic  lex icon ,  from psycho l i n g u ist ic  i nvest igat ions  i nto the  menta l  l ex icon ,  
f rom the  com m u n i cat ive t rend  i n  teach i n g ,  wh i ch  has  b rough t  the  l ea rne r  i nto 
focus ,  a n d  from deve lopments in com puters .  What is perhaps  m i ss i n g  in a l l  
t h i s  i s  more knowledge a bout  what h appens  i n  c l a ssrooms when vocab u l a ry 
crops u p .  ( p .  5 1 )  

Notice that the following paragraph from Vocabulary Myths (Folse, 2004) contains a paraphrase, 
or restatement, of a concept from a work written by Eskey in 1 988 .  Instead of using any phrases or 
sentences from Eskey's work, Folse uses his own words (underlined sentence) to restate Eskey's work 
and connect that idea to the current paragraph and audience. When you paraphrase material, you must 
state the name of the author, the date of the publication, and the page number(s) . 

Wh i l e  l ack  of vocabu l a ry knowledge is a p rob l em ac ross a l l  sk i l l  a reas ,  it i s  
espec i a l l y  appa rent  i n  E S L  read i n g . Eskey ( 1 988) fou nd  that  not be ing ab le  to 
recogn ize the mea n i ng of E ngl i s h  words a utomat ica l ly ca uses students who a re good 
reade rs in t he i r  nat ive l a nguage to do excess ive guesswork in the second  l a nguage 
a n d  that  t h i s  guess i ng s lows down the  process of rea d i ng (pp. 2 7-28 ) .  
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Key Words to Introduce a Direct Quotation or a Paraphrase One of the most common ways to introduce a direct quotation or a paraphrase is to use the preposition according to + the name of the journal or the name of the author. 
Example with Direct Quotation 

Accord ing to a report in the New England Journal of Medicine, " Sen io r  c it izens who have exper ienced acute chest pa ins at least twice i n  the past s ix months often f ind themse lves back in the hospita l  with i n  a month if they have not sought profess iona l  treatment " (p .  37 ) .  
Example with Paraphrase 

Accord ing  to a report i n  New England Journal of Medicine, e lder ly  pat i ents who have suffered chest pa i n s  two t imes in s ix months shou l d  get med ica l  treatment or they may req u i re ser ious med i ca l  t reatment aga i n  with i n  t h i rty days (p .  37) In addition to according to, you should use common reporting verbs to add variety to your writing: As Pou ndstone suggests, "Where poss i b l e ,  g ive a good answer that the i nterv iewer has never  hea rd before " (p .  1 29) .  I n  the i r  s tudy of on l i ne lea r n i n g ,  H i ltz a nd  Shea (20 1 3 ) conc lude that many on  l i n e  cou rses " e l i c i t  more act ive pa rt ic i pat ion f rom students than  does the typ ica l  face-to-face cou rse " (p .  1 45 ) .  
Common Reporting Verbs adm it i ns i st report ag ree ma i nta i n  show concede note suggest conc l ude observe revea l  d i sag ree po in t  out t h i n k  exp l a i n  p red i ct wa rn f i nd  p ropose wr ite 

Plagiarism:  Be Very Careful !  If writers do not give credit for borrowed ideas or words, they make a serious error. In fact, it is academic theft, and such stealing of ideas or words cannot be tolerated at all. It is not acceptable to use even a few words from another source without citing the source; the amount of information that you borrow is irrelevant. If you steal one sentence or one paragraph, it is still stealing. Stealing someone else's ideas or words and using them in a piece of writing as if they were the writer's original ideas is called plagiarism. In most schools, there are extremely serious academic consequences for plagiarizing any work. For example, some schools require that the student receive no credit for the paper. Other schools will expel the student permanently. In some instances, schools will take both actions. Does this mean then that writers cannot use other people's words or ideas? No, not at all. In fact, good writing can be strengthened by using facts from sources or quotations to support key points or ideas, so writers should borrow appropriate information. The key to avoiding plagiarism is to cite the source of the information. Your paper should consist of your words, and any words or ideas that are not your original work must be cited. Many students have a difficult time knowing when to use a citation, especially if they believe the information is general knowledge. When should you cite? If the ideas are not yours, you should cite those ideas. In addition, when the ideas are not common knowledge, you should cite them. 
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Pa raphras i ng,  Summariz i ng,  Synthes iz i ng 

In writing longer essays, you will often have to write information based on something you have read. Therefore, it is important to learn how to paraphrase ( use different language to say the same thing), summarize (express the same idea in fewer words), and synthesize (combine information from two or more sources). The diagram below shows how you may paraphrase a source, summarize a source, and then use these skills to synthesize information from two or more sources into your original writing. 
PARAPHRASING 

Same idea but 

Source A .. d ifferent 
� words; same 

amount of text 

SUM MARIZING 

Main points 
Source A ... in much .. 

less text 

SYNTH ESIZ ING 

Source A Source B 

I I 

Original writing 
that combines ideas 
from Source A and 
Source B and uses 
paraphrasing and 

summariz ing 

Paraphrasing Using ideas and information from other sources strengthens your writing. One option when using other people's ideas is to include their exact words as a direct quotation and put quotation marks around them. Including direct quotations is a dramatic way to show that you are using other sources in your work. However, direct quotations should not be overused in a paper. In general, you should not include more than two direct quotations per page. A much more common way to use other people's ideas is to restate them in your own words, which is called a paraphrase. 
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Paraphrasing can be difficult for some writers because it requires a large vocabulary that will allow you to express the ideas in different words. 
Basic Steps for Paraphrasing 

1 .  Read the sou rce mater i a l  a nd  unde rsta nd  it wel l .  

2 .  Dec ide wh ich mater i a l  you wa nt to use . 

3 .  Th i n k  of a d i ffe rent way to say that i nformat ion . 

4. Use d i fferent  a n d  or ig i n a l  vocabu l a ry. 

5 .  Use d i ffe rent a nd  or ig i n a l  sentence st ructu re .  

Examples of Paraphrasing Paraphrasing is an extremely important skill for all academic writers. Study these examples of good and poor paraphrasing. 
Or iginal ( 1 3 words) M a i n  i dea to keep :  

Se l l i n g a p rod uct successfu l ly i n  a nothe r  C o m pa n ies m ust change  the i r p rod ucts to  succeed i n  

cou ntry often req u i res changes i n  the p rod u ct a nother  cou ntry 

✓ The most s uccessfu l  export i n g  com pa n i es 1 .  I t  keeps the  i dea tha t  c hange  i s  necessa ry. 

have succeeded beca use they made i m po rta nt  2 .  G ra m m a r  i s  d iffe rent (su bj ect : exporting 
changes i n  the i r p rod u cts . ( 1 5 words) companies; verb : have succeeded; dependent  

c l a use :  because they made important  changes in 

their products) . 

3 .  Voca b u l a ry i s  d i fferent  (successful exporting 

companies, have succeeded because, 

important) .  

4 .  Length i s  s im i l a r  to  o r i g i n a l .  

X To se l l  a p rod uct successfu l ly i n  another  1 .  The ideas  a re the same ,  bu t  the  word i n g  i s  too 

count ry, you need to change  the p rod uct s i m i l a r  (successfully, in another coun try) . I n fact, 

( 1 4 words) i t  i s  a l most exact ly  the sa me .  (Re read the o r i g i n a l  

a bove . )  Th i s  i s  p l a g i a r i sm ! 

2 .  Though  the  l ength i s  s i m i l a r  to the  o r i g i n a l ,  on ly  

m i no r  chan ges were made (Selling = To sell; often 

requires = you need to) 

3 .  The use of you i s  u sua l ly not accepta b l e  i n  

a cadem i c  wr i t i n g .  

Practice with Paraphrasing In this section, you will practice paraphrasing from an original source. Read the paragraph about the U.S. city of Orlando, Florida. If you have any questions about the paragraph, discuss them with your classmates. 
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Orlando: From Tiny Town to Major Metropolitan Area* 

The city of Orlando, located in sunny central Florida, has experienced enormous growth and is internationally known as a popular tourist destination. Founded in 1844, Orlando was a small town for more than a century. With the arrival of the South Florida Railroad in 1880, Orlando was on its way to rapid growth. However, no one could have predicted the extent of what was to come. This growth was intensified with the development of the Cape Canaveral space complex in 1950. Two decades later, Orlando experienced rapid growth again on an incredible scale when Walt Disney World opened its gates to tourists in 1971. Located 22 miles southwest of Orlando, the Disney complex alone covers some 28,000 acres. In addition to having Florida's largest hotel (with 1,509 rooms), Walt Disney World has a variety of thrilling attractions, including the Magic Kingdom, Epcot, Disney's Hollywood Studios, and Animal Kingdom. Though Orlando has other industries, the tourist industry is by far the leading area of employment for the region. Because of this increase in tourism, Orlando has undergone an amazing amount of growth, which will likely continue given the popularity of this city as a world tourist destination. 
*Adapted from: http :/ /www.britannica.com/bcom/eb/ 

article/7 /0,57 1 6,58827+ 1 +57392,00 .html 

Parag raph 1 
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ACTIV ITY 1 Paraphrasing: Multiple Choice Read the original sentences about Orlando and then read the three possible paraphrases. Mark which is the best (B), which is too similar (TS), and which has a different meaning or wrong information (X). 1 .  With the arrival of the South Florida Railroad in 1 880, Orlando was on its way to rapid growth. a. With the arrival of the South Florida Railroad in 1 880, the city of Orlando was on its way to fast growth. b. The city of Orlando began to grow tremendously when the South Florida Railroad reached the city in 1 880. c. Most people were genuinely shocked at how quickly Orlando grew after the South Florida Railroad arrived in 1 880. 2. These theme parks pull more than 55 million people a year to what was until recently an empty area of land. a. Because the theme parks in the Orlando area are so popular, there is no more space for additional parks. b. The theme parks in Orlando attract over 55 million people every year, and this area was empty until recently. c. Over 55 million tourists visit this recently developed Florida city because of its numerous theme parks. 
ACTIV ITY 2 Paraphrasing Practice Read the original sentences. Circle what you consider to be the most important ideas. Then in number 1, put a check mark (✓) next to the best paraphrase for the original sentence. In number 2, write your own paraphrase of the sentence. 1 .  Two decades later, Orlando experienced rapid growth again on an incredible scale when Walt Disney World opened its gates to tourists in 197 1 .  a. Twenty years later, rapid growth on an incredible scale was seen in Orlando when Walt Disney World opened its gates to tourists. b. In 1971 ,  Walt Disney World opened for business in Orlando. c. The opening of Walt Disney World in 1971 caused a massive increase in the number of tourists to Orlando. 2. Orlando, which was a quiet farming town a little more than 40 years ago, has more people passing through it than any other place in the state of Florida. Your paraphrase: _____________________________ _ 
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Summarizing In addition to quoting and paraphrasing, another way to include information from another source is by summarizing it. When you summarize, you do not include all of the information from the source. Instead, you use only the parts you think are the most important. Remember that summaries do not contain any of your original ideas. Summarizing involves not only writing but also reading and critical thinking. 
Basic Steps for Summariz ing 

1 .  Read the sou rce mater i a l  and u ndersta nd it wel l .  

2 .  Dec ide which pa rts of the sou rce mater i a l  a re the most importa nt .  

3 .  Put the importa nt pa rts i n  the same order they appear i n  the or i g i na l .  

4 .  Paraph rase, u s i ng  d i fferent g rammar a n d  voca bu l a ry (see page 58 ) .  A summary is always shorter than the original writing. A ten-page article might become a few paragraphs in a summary. A two-hundred page book might become an essay. 
Examples of Summarizing Summarizing is a very useful skill for a good writer. It is especially important when you are taking information from long sources. Study these examples of good and poor summarizing. 

Original ( 1 84 words) 

Se l l i n g a p rod uct successfu l ly in a nothe r  

cou ntry often req u i res c h anges i n  the  p rod uct .  

Dom i no 's P i zza offers mayonna ise a nd  potato 

p i zza in Tokyo a nd  p i ck l ed  g i nge r  p i zza in I n d i a .  

H e i n z  va r ies its ketc h u p  rec i pe t o  sat i sfy t h e  

needs o f  spec i f i c  ma rkets . I n  Be l g i um  a nd  

Ho l l a n d ,  f o r  examp l e ,  t he  ketc h up  i s  not a s  

sweet as  i t  i s  i n  t he  U n ited States .  When 

Haagen -Dazs served u p  one  of i t s  most popu l a r  

Amer i can f l avors , C hoco late Ch i p  Cook i e  

Doug h ,  to  B r i t i sh  customers , t hey l eft i t  s i tt i n g  

i n  su perma rket freeze rs . Wha t  t he  p rem i um  

i ce-cream make r  l e a r ned i s  that  choco l ate c h i p  

cook ies  a re not popu l a r  i n  G reat B r i ta i n ,  a n d  

c h i l d ren  do not h ave a h i sto ry o f  snatch i n g  raw 

dough  from the bowl . So the company had to 

deve lop  f l avors that wou l d  s e l l  in G reat B r i ta i n .  

Beca use d a i ry p roducts a re not pa rt of Ch i nese 

d i ets, Fr ito-Lay took the cheese out of C heetos i n  

C h i n a .  I nstead, the company se l l s  Seafood C heetos. 

Without a doubt, these products were so 

successfu l  in these fore ign lands on ly because the 

company rea l ized that it was wise to do ma rket 

resea rch  a n d  make  f undamenta l  c h anges in the  

p rod ucts . 

Reference 
P r i de ,  W. M ,  H u g h es , R .  J . ,  & Kapoor, J .  R . 

(2 0 1 4) . Business ( 1 2 th ed . ) .  Mason ,  Oh i o :  

South -Weste rn  ( engage  Lea r n i n g .  

Ma i n  i deas t o  keep :  

1 . Compan i es must c hange  t h e i r  p rod ucts 

to succeed . 

2 . Examp l es of compan i es that  d i d  t h i s  

Dom i no 's ,  H e i nz ,  Haagen -Dazs , F r i to- Lay. 
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✓ Compan ies  m u st adapt the i r  p rod ucts if they 

wa nt to do we l l  i n  fore i g n  ma rkets . Many 

we l l - known compa n i es ,  i n c l u d i n g  Dom i no 's ,  

He i nz ,  Haagen -Dazs, and Fr i to- Lay, have a l te red 

the i r  p rod ucts a n d  p roved th i s  po in t .  (3 1 words) 

Reference 
Pr ide ,  W. M . ,  H ug hes ,  R .  J . ,  & Kapoor, J .  R .  

(2 0 1 4) . Business ( 1 2th ed . ) .  Mason ,  Oh i o :  

South-Weste rn Cengage  Lea r n i n g .  

X C ha n ges i n  a p rod uct a re i m porta nt i f  a 

company wa nts to se l l  it successfu l ly i n  a nothe r  

cou ntry. For exa m p le ,  Dom ino 's P izza offers 

mayonna ise a n d  potato p i zza in Tokyo and  

p i ck led  g i nge r  p i zza i n  I n d i a .  I n  add i t i on ,  

He i nz  has  changed i t s  ketch u p  rec ipe to 

sat i sfy the needs of spec if i c ma rkets . In Be lg i u m  

a n d  H o l l a n d  t h e  ketch u p  i s  l ess sweet . When 

Haagen-Dazs served u p  one of  i t s  most 

popu l a r  Amer ica n  f l avors, C hocolate C h i p  

C ook ie  Doug h ,  to B r i t i sh  customers ,  the B r i t i sh  

customers l eft i t  s i tt i ng  i n  su perma rket 

freezers .  The l uxu ry i ce-crea m maker  l ea rned 

that  choco late ch ip  cook ies a re not popu l a r  

i n  G reat B r i ta i n ,  a nd  c h i l d ren  do not take 

u n cooked dough  from the bowl . So the 

company  deve loped f l avors to se l l  in G reat 

B r i ta i n .  S i n ce d a i ry p rod ucts a re not u sua l ly  

eaten in  C h i na ,  Fr i to-Lay removed the cheese 

from C h eetos in C h i n a .  In its p l ace, the 

company  has Seafood C heetos .  Ce rta i n ly, these 

items were so successf u l  in these cou ntr ies on l y  

beca use the  company  was  smart enough  to  do 

ma rket resea rch  a nd  i m p lement  funda menta l  

c h anges i n  the  p roducts .  ( 1 72  words) 

Reference 
Pr ide ,  W. M . ,  H ughes ,  R .  J . ,  & Ka poor, J .  R .  

(2 0 1 4) . Business ( 1 2th ed . ) .  Mason ,  Oh i o :  

South-Western  (engage  Lea r n i n g .  

Practice with Summarizing 

1 .  It covers the m a i n  ideas .  

2 .  I t  i s  a t rue s u m m a ry, not a n  exact repeat of  

the spec i f i c  exa mp l es .  

3 .  I t  i n c l udes some  new g ra m m a r, fo r  exa mp l e :  

O ri g i n a l  text : often requires changes 

S u m m a ry :  moda l i s  used : companies 

must adapt 

4. I t  i n c l udes some new voca b u l a ry, for exa mp l e :  

O ri g i n a l  text : Spec i f ic  cou ntry n a mes 

S u m m a ry :  foreign markets 

1 .  It is a l most as l ong as the o r i g i n a l  a n d ,  

therefo re, n o t  rea l ly a su m m a ry. 

2 .  It i nc l udes a l m ost the same voca b u l a ry, 

fo r exa m p l e :  

Or ig i n a l  text : the premium ice-cream maker 

S u m m a ry :  the luxury ice-cream maker 

Th i s  is p l ag i a r i sm ! 

3 .  It i n c l udes a l most the same g ra m m a r, 

fo r exa m p l e :  

Or ig i n a l  text : So the company had  to develop 

flavors that  would sell in Great Britain .  

S u m m a ry :  So the company developed flavors 

to sell in Great Britain .  Th i s  i s  p l a g i a r i sm 1 

In this section, you will practice summarizing from an original source. Read another paragraph about the U.S. city of Orlando, Florida. If you have any questions about the paragraph, discuss them with your classmates. 
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The Effects of Tourism on One Florida City* 

Orlando, which was a quiet farming town a little more than 40 years ago, has more people passing through it than any other place in the state of Florida. The reason, of course, is Walt Disney World, Universal Studios, Sea World, and a host of other theme attractions. These theme parks pull more than 55 million people a year to what was until recently an empty area of land. Few of these people visit the actual city of Orlando. Instead, they prefer to stay in one of the countless motels 1 5  miles to the south along Highway 19  or five miles southwest on International Drive. Despite enormous expansion over the last two decades, the city itself remains free of the commercialism that surrounds it. However, the city has not been able to escape the traffic congestion and other problems associated with the visit of so many millions of tourists as well as the thousands of people who work in the tourist industry. Without a doubt, tourism has changed life for the residents of Orlando and the surrounding area. 
*Adapted from: http://search. britannica. com!frm_redir 

.jsp ? query= Orlando &redir=http :I I city. net/ countries/ 
united_states!florida!orlando! 

Paragraph 2 

ACTIVITY 3 Summarizing: Identifying the Most Important Ideas Read the paragraph "The Effects of Tourism on One Florida City:' Make a list of four important facts and ideas. Then paraphrase the facts and ideas. 
Facts I Your Paraphrase 

1 .  

2 .  

3 .  

4 .  
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ACTIVITY 4 Summarizing: Putting It in  Your Own Words 

Use your ideas from Activity 3 to write two to five sentences that summarize the original message of 
"The Effects of Tourism on One Florida CitY:' 

Synthesizing 

A synthesis is a combination of information from two or more sources. When you synthesize, 
you take information from different sources and blend them smoothly into your paragraph. 

Some Some 
i nformat ion i nformat ion 

from Sou rce A from Sou rce B 

I I 

Ori g i n a l  writ i ng  
with i nformat ion 

from Sou rce A 
a n d  Sou rce B 

Basic Steps for Synthesizing 

1 .  Read the mate r i a l  from a l l  of the  sou rces . 

2 .  C hoose the  i m porta nt ideas  from each sou rce . You must ana lyze the i nfo rmat i o n .  Ask you rse lf ,  " What 

i s  the  author 's pu rpose for wr it i ng  th i s  i nfo rmat i on ? "  Then dec ide wh ich p i eces of i nfo rmat ion a re m ost 

i m porta nt in accomp l i s h i n g  what the a uthor  i ntended . I t  i s  a lways i m porta nt in synthes i z i ng  to use o n ly 

the  i m porta nt,  re l eva nt i nformat io n .  

3 .  G ro u p  together  t h e  i deas that a re con nected and  that s u pport each othe r. 

4 .  Comb i n e  the ideas  i n  each g roup  i nto sentences,  u s i ng  you r  pa ra p h ra s i ng  s k i l l s  (see page 58) 

5 .  O rgan ize the sentences log i ca l l y  and comb i ne  them i nto one  cont i n uou s  p i ece of wr i t i n g .  Do not forget 

to i n c l ude  you r  or ig i n a l  i deas ,  too . 

6 .  C heck you r  work for accu racy and  smooth ness .  
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I 

Examples of Synthesizing Synthesis is an important skill for academic writers, who often use more than one source when writing papers. Study these examples of good and poor synthesizing. 
Sou rce A (8 1 words) Switzer land is a g reat example of l i ngu istic d iversity because there a re th ree d ifferent nationa l  l anguages . Peop le in the centra l and northern a reas speak German .  People i n  the western a rea speak French . People in the southeastern a rea of the country speak Ita l i a n .  Most Swiss can speak more than one language .  One interest ing fact is that the name of the cou ntry on its co ins and stamps is not i n  any of these l anguages. I n stead ,  " He lveti a , " the Lat i n  name for th i s  cou ntry, i s  used . 
Source B (68 words) You m i g ht t h i n k  that most of the peop le i n  Switzer l a nd  spea k the same l a ng uage beca use i t  i s  a rather  sma l l  cou ntry. However, you wou l d  b e  wrong .  Yes, t h e  cou ntry i s  t i ny, b u t  there a re fou r  nat iona l  l a ng uages .  Ge rman i s  spoken by more peop le t han  a ny othe r  l a nguage .  The second most common ly spoken l a ng uage i s  F rench ,  and I ta l i a n  i s  t h i rd .  A very sma l l  percentage o f  t h e  peop le speak Romansch . 

Ma i n  i deas to keep 1 .  Geograph ica l  a reas of Switze r l and  speak d ifferent l a ng uages .  2 .  C entra l  and northe rn  reg ions  = German 3 .  Weste rn pa rt = F rench 4 .  Southeaste rn  reg ion  = I ta l i a n  5 .  T h e  Lat i n n ame  f o r  Switze r l a nd  i s  used as wel l .  

M a i n  i dea to keep :  Most Swiss spea k German ,  t hen  F rench ,  t hen  I ta l i a n ,  a n d  f i n a l ly a few peop le  i n  Switze r l a nd  spea k Romansch . 
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✓ Although Switzerland  is a sma l l  country, 1 .  I t  has i deas from both sources (fo r exa mp l e ,  Sou rce A :  severa l l anguages a re spoken there .  I n  fact, German is spoken in central and northern regions; th i s tiny cou ntry has fou r  nationa l  l anguages. Sou rce B: the most common language is German) The most common ly spoken language is 2 .  The i deas a re woven together. (The most commonly spoken German ,  wh ich is used in the centra l and language is German, which is used in the central and northern reg ions The second most widely northern regions. ) spoken language is French, which is used i n  3 .  The  seq uence o f  t h e  mate r i a l  i s  l og i ca l .  (f i rst, second ,  th i rd ,  the western a rea of  the country. The th i rd fou rth most common l a ng uages) most common ly used language is Ita l i an ,  wh i ch  is spoken i n  the southeastern a rea of Switzer land .  A fou rth l anguage, Romansch, is spoken by on ly a very sma l l  percentage of the popu lati on .  I ron ica l ly, the name for Switzer land on Swiss cu rrency is not in any of these languages. I nstead ,  " Helvet ia , " the Lat in term for th i s cou ntry, is used . ( 1 1 1  words) 
X Switze r la nd  is t i ny, but there a re fou r  1 .  The ideas a re not woven together  ve ry we l l .  I t  is easy to see nat iona l  l a ng uages .  The l ang uages in order where one sou rce ends and another  beg i n s .  Sou rce B of usage a re :  German ,  F rench ,  Ita l i a n ,  and  i nformat ion ends afte r The languages in order of usage are Romansch . Portuguese and  G reek a re German, French, Italian, and Romansch . Sou rce A i nformat io n  not spoken i n  t h i s  cou ntry. Peop le i n  the ta kes up  the rest of the parag ra p h .  western a rea spea k French . Peop le  i n  the 2 .  The t h i rd sentence i s  a n  u n re l ated idea a bout Port uguese a n d  southeaste rn a rea of the cou ntry speak G reek that is not from e i ther  sou rce .  Ita l i a n .  Peop le i n  the centra l and northern 3 .  The seq uence of the l a ng uages by geog ra p h i ca l  a reas i s  a reas spea k German .  One  i nte rest i ng  fact i l l og i ca l beca use i t  does not match the l i st of l a ng uages g iven i s  that the name of the cou ntry on its co i n s  at the beg i n n i n g  of  the pa rag ra p h . and  stamps is not i n  any of these l ang uages .  I n stead ,  " He lvet i a , " the Lat i n  name for th i s  cou ntry, i s  used . (88 words) 

Orig i na l  Student Writi ng : 
Us ing Two Sou rces to Create You r  Paper 

In this section, you will follow seven steps in the writing process to write a short essay with a title, introduction (with an interesting hook and a thesis statement), body paragraphs that develop the topic, and a strong conclusion. If you need help with the steps in the writing process, refer to Unit 2, pages 34-46. 
ACTIV ITY 5 Step 1 :  Choose a Topic In this unit, the topic has been chosen for you. Imagine that you are a student in a sociology class. Write a short essay that synthesizes the information from the two paragraphs about Orlando ("Orlando: From Tiny Town to Major Metropolitan Area:' page 59, and "The Effects of Tourism on One Florida CitY:' page 63). According to your teacher's instructions, you may need additional sources. 
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Assignment: Di scuss how the  tou r ist industry has affected Orlando, F lorida .  B r ief ly descr ibe the h i story 
of the c ity and te l l  what events inf luenced its g rowth .  Exp l a in how the tou r i st industry has  affected the  
peop le of Orlando both posit ive ly and negat ive ly. You should ask yourself, "What do I know about this topic? What do my readers know? What else do I need to know? Do I need to research this topic more?" 1 .  What are the first questions that come to mind when you see this writing assignment? 

2. How well do you know this topic? What is your experience with it? 

ACTIV ITY 6 Step 2 :  Bra instorm Use this space to jot down as many ideas about the topic as you can. 
B ra i n storm i ng Box 
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ACTIV ITY 7 Step 3 :  Out l ine Prepare a simple outline of your essay. This outline is set up for five paragraphs, but you may write fewer paragraphs or more, depending on your answers in Activity 5 on pages 66-67. 
Title: ------------------------------------1. Introduction A. Hook: ______________________________ _ 

B. Connecting information: _________________________ _ 
C. Thesis statement: -----------------------------

II. Topic of Body Paragraph 1: ________________________ _ Two to four ideas to include: 
A. -----------------------------------

B. -----------------------------------

C. -----------------------------------

D. -----------------------------------

III. Topic of Body Paragraph 2: ________________________ _ Two to four ideas to include: A. B. C. D. 
IV. Topic of Body Paragraph 3: ________________________ _ Two to four ideas to include: 

A. -----------------------------------B. -----------------------------------
C. -----------------------------------

D. -----------------------------------
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V. Conclusion: --------------------------------

Peer Editing of Outlines Exchange books with a partner. Read your partner's outline. Then use the following questions to help you to comment on your partner's outline. Use your partner's feedback to revise your outline. 1 .  Is there any aspect of the outline that is unclear to you? Give details here. 

2. Can you think of an area in the outline that needs more development? Make specific suggestions. 

3. If you have any other ideas or suggestions, write them here. 

ACTIV ITY 8 Step 4: Write the Fi rst Draft Use the information from Steps 1-3 to write the first draft of your essay. Try to use at least four of the words from the Academic Word List in the Brief Writer's Handbook with Activities on pages 230-231. 
ACTIVITY 9 Step 5 :  Get Feedback from a Peer Exchange papers from Step 4 with a partner. Read your partner's first draft. Then use Peer Editing Sheet 3 (available online at NGL.Cengage.com/GWS) to help you comment on your partner's writing. Be sure to offer positive suggestions and comments that will help your partner improve his or her essay. 
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ACTIV ITY 1 0  Step 6: Revise the Fi rst Draft Read the comments on Peer Editing Sheet 3 about your essay. Then reread your essay. Can you identify places where you should make revisions? List the improvements you plan to make. 1 .  

2 .  

3 .  

Use all the information from the previous steps to write the final version of your paper. Often, writers will need to write a third or even a fourth draft to express their ideas as clearly as possible. Write as many drafts as necessary to produce a good essay. 
ACTIV ITY 1 1  Step 7 :  Proofread the Final  Draft Be sure to proofread your paper several times before you submit it so you find all the mistakes and correct them. 

Additiona l  Topics for Writing Here are five more ideas for topics for essay writing. Your teacher may require you to consult one or more sources. PHOTO TOPIC: Look at the photo on pages 52-53. Discuss the international origin of at least three popular foods. TOPIC 2: What are some of the causes of cheating on exams? TOPIC 3: Explain how a person can quit a bad habit. TOPIC 4: What are the major differences between a debit card and a credit card? Does one offer more advantages than the other? Explain. TOPIC 5: Should passengers on airplanes be allowed to use their cell phones? 
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Timed Writi ng How quickly can you write in English? There are many times when you must write quickly, such as on a test. It is important to feel comfortable during those times. Timed-writing practice can make you feel better about writing quickly in English. 1 .  Take out a piece of paper. 2. Read the writing prompt below. 3. Write a basic outline, including the introduction and thesis, the body paragraphs, and the conclusion. You should spend no more than five minutes on your outline. 4. Your essay needs at least five paragraphs. 5. You have 40 minutes to write your essay. 
A kindergarten teacher has one of the most difficult jobs. Write an essay in 
which you present three arguments to support this statement. 
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